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Erwin Olaf

Hasted Hunt
529 West 20th Street, Chelsea
Through Feb. 18

Erwin Olaf is a successful Dutch
commercial photographer whose ad-
vertising images for Microsoft,
BMW, Nokia and other big compa-
nies are irreverent, sexy, funny and
surrealistic. Mr. Olaf, also a film-
maker, is currently working on a fea-
ture-length movie called “Captain
Tom." And he has a considerable ca-
reer as a fine artist.

The large, digitally manipulated
color photographs in his first show in
the United States are less flamboy-
ant than his commercial works but
no less imaginative or technically
slick. With costumed actors in sets
evoking the mid-20th-century Mid-
west, they look like scenes that Nor-
man Rockwell’'s mordantly de-
pressed cousin might have painted.
Each illustrates a moment in an
emotionally charged narrative, wll.h
muted color and lighting enh;
suspenseful, noirish atmosphere: ﬂlﬂ
middle-aged teacher erotically fixat-
ed on his Lolitaesque student in an
empty classroom; the frumpy house-
wife lost in her sad and lonely
thoughts in her clean, modern kitch-
en; the impending romance of a pret-
ty young woman and her suitor in an
apartment building hallway. Mr.
Olaf has also made short videos us-
ing these actors and sets, but they
are not on view here.

In some cases, psychological reso-
nance is sacrificed for the cheaper
rewards of satiric faux-Rockwel-
lism, as in the image of the Boy Scout
and his black-and-white mutt in the
If Mr. Olaf intends
cal commentary on
American culture, it is unclear what
he is trying to say. But his best pic-
tures are mysterious and touching.
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